
Get more out of your 
home office
The Wall Street Journal (3/25)

Running a company out of your 
home can save a lot of money, but 
it can also take up a lot of space 
that many entrepreneurs can ill 
afford. “Keeping it clutter-free and 
really lean is key,” said author Mary 
Mihaly. This article explores ways 
to do just that, such as digitizing 
records to cut down on filing 
cabinets. 

Most entrepreneurs 
wouldn’t change a thing
Bloomberg Businessweek (3/25)

Despite the rigors and uncertainty 
of the Great Recession, nearly 
three out of four entrepreneurs 
say they would still start their 
own business if they had it 
all to do over again, and 64% 
said they would recommend 
entrepreneurship to their children. 
Those are among the results from 
a Citibank survey of about 1,000 
business owners, which also found 
optimism that 2011 will be better 
than 2010. 

How promoting an 
atmosphere of learning 
can strengthen your 
business
CLOMedia.com (3/28)

Employer-provided education can 
help keep workers engaged and 
productive, experts say. “On the 
employer side, they’ve come to 

realize that human 
capital is the biggest 
value they’ve got,” 

said David Ballard, head of the 
Psychologically Healthy Workplace 
Program at the American 
Psychological Association. “If they 
don’t develop and use that to the 
fullest potential, then it’s not only 
doing the employee a disservice, 
but it’s going to hurt business 
results.” 

Loyal fans can still be a 
source of bad buzz, study 
shows
MarketingProfs (free registration) 
(3/22)

Twenty-six percent of consumers 
say they are more likely to talk 
about bad experiences with a brand 
than about good experiences, 
according to a report. About 30% 
of consumers who considered 
themselves loyal fans of a brand 
said they were more likely to share 
bad experiences than good, the 
report notes. “Loyalty marketers 
must accept their responsibility 
for the impact their programs can 
have on generating both positive 
and negative word of mouth,” says 
Colloquy managing partner Kelly 
Hlavinka. 

Is it time for a growth 
consultation?
Financial Post (Canada) (3/28)

Company founders are usually 
do-it-yourself types, but at some 
point it’s hard to grow without 
outside help and advice, Jameson 
Berkow writes. Startups rarely can 
afford elite consultancies such as 
McKinsey & Co., but smaller firms 

often are just as valuable, 
especially when the consultant 
has a background in your 
industry. How to find the 
perfect fit? Experts say word-
of-mouth recommendations 
are usually the best search 
tool. 

What’s your 
reputation? It depends 
who you ask
SmartBrief/SmartBlog on Social 
Media (3/29)

Online marketers should 
remember that reputation 
is only meaningful when it’s 
contextualized, panelists 
said at South by Southwest 
Interactive. It’s important 
to consider all aspects of 
a person’s online activities 
to get a clear idea of their 
influence, the panelists said. 
“Reputation in context is a 
necessary tool. Reputation 
shared across all meaningful 
contexts is a game changer,” 
said Bill Johnston, director of 
global community at Dell. 

Need a review of your 
business or marketing 
plan? Call me for an 
appointment:

office 937-292-7455 
mobile 937-597-3156

or email: fdburkhardt@
genevaanalytics.com

April 4, 2011 Welcome to the 
Monday Marketplace. . . 

The “Marketplace” is a publication 
of Geneva Analytics, Ltd. Geneva 
Analytics was founded in 2009 to 
provide economic, organizational 
and business development planning 
and strategies to the public and 
private sector. 

In that capacity, Geneva Analytics 
reviews a wide range of data sources 
to stay in front of the latest trends. 
We will be reporting out highlights 
from these sources on a weekly basis 
along with how these trends could 
impact local communities. 

If you find the information contained 
valuable, feel free to forward it to an 
associate or friend.

Fred D. Burkhardt

follow us!
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