
Social media hasn’t 
changed the 3 basic goals 
of marketing
BusinessNewsDaily.com (3/29)

The world’s top corporate 
marketers no longer see 
themselves as the voice of their 
organization, but rather as 
facilitators helping rank-and-file 
employees communicate the brand 
through social media. That’s one 
of the recent changes identified 
by CMO Club founder Pete Krainik, 
who says broad demographics 
are no longer effective for market 
segmentation. But three key goals 
haven’t changed: differentiating 
the brand, engaging consumers 
and selling more profitably. 

Are you prepared for a 33% 
employee-turnover rate?
USA TODAY (3/28)

If your business is like most, 
about a third of your employees 
could be planning to jump ship in 
the next 12 months, according to 
MetLife’s ninth annual Study of 
Employee Benefits Trends. Experts 
say workers have been biding 
their time amid falling pay and 
rising workloads, but job-market 
optimism is up this year, pointing 
to an impending exodus. 

6 steps to successful 
succession planning
Forbes/Executive Pay Watch blog (3/29)

Bosses need to pay attention to 
identifying and grooming potential 
successors -- and that’s an area 

where directors 
can be important in 
motivating leaders to 

do the right thing, Robin Ferracone 
argues. The board can be a “home” 
for the succession-planning process 
and create an incentive by tying 
executive compensation to the 
development of a succession plan, 
Ferracone writes. 

Promised foreclosure help 
hasn’t arrived for many
 The New York Times (tiered 
subscription model) (3/29)

Of $50 billion appropriated for 
the Obama administration’s 
foreclosure-prevention initiatives, 
the Treasury Department, 
responsible for overseeing the 
effort, has spent slightly more than 
$1 billion. Hundreds of thousands 
of borrowers with income and a 
credit score good enough to qualify 
for help have been rejected, while 
others have been told incorrectly 
that they must be delinquent 
to qualify, The New York Times 
concluded after an investigation.

Small-business owners 
struggle to make a 
comeback, survey finds
InvestmentNews (free registration) (3/28)

Although data indicate the 
economic recovery is moving 
along, small-business owners 
continue to be pessimistic about 
their companies’ prospects. Many 
say they will need to tap their 
personal resources to remain in 
business, according to a recent 
survey. A poll by Discover Financial 
Services found that 77% of 
small-business owners said their 

profitability has suffered over 
the past three years, while 
more than half say they 
continue to struggle. 

The Need for 
Focused Economic 
Development Policy 
Geneva Analytics blog (4/11)

The recession of the last 
two years has again focused 
attention on how local 
governments address the 
mechanics of securing the 
tax base,  job generation, 
and restructuring internal 
systems to facilitate economic 
development. 

Communities have recognized 
that many of the pre 2007-
8 economic development 
processes and tools may 
not be applicable in the post 
recession economy.  Further, 
the foundation of a resurgent 
economy must be based on 
forging new economic policy.  

Need a review of your 
business or marketing 
plan? Call me for an 
appointment:

office 937-292-7455 
mobile 937-597-3156

or email: fdburkhardt@
genevaanalytics.com

April 11, 2011 Welcome to the 
Monday Marketplace. . . 

The “Marketplace” is a publication 
of Geneva Analytics, Ltd. Geneva 
Analytics was founded in 2009 to 
provide economic, organizational 
and business development planning 
and strategies to the public and 
private sector. 

In that capacity, Geneva Analytics 
reviews a wide range of data sources 
to stay in front of the latest trends. 
We will be reporting out highlights 
from these sources on a weekly basis 
along with how these trends could 
impact local communities. 

If you find the information contained 
valuable, feel free to forward it to an 
associate or friend.

Fred D. Burkhardt

follow us!

Upcoming Workshops:
FREE seats available!!
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