
Which kind of Steve are you?
BNET/Owner’s Manual blog

Are you a Steve Wozniak who loves 
technical execution or a Steve Jobs 
who loves ideas and strategy? 

The two Apple founders are typical 
of most startup entrepreneurs, and 
each type has its own strengths 
and weaknesses, writes Jeff Haden. 
“You may have no choice but to be 
a Wozniak and a Jobs as you get 
your business off the ground, but 
make sure you create and follow 
a plan that will let you do more 
of what you love as your business 
grows,” Haden writes. 

8 website mistakes 
guaranteed to drive 
customers away
BusinessNewsDaily.com

Does your website assault users 
with audio? Does it contain 
centered text? Does it use Flash? 
If you answered yes to any of 
those questions, it’s time for a 
change, writes Jeanette Mulvey. 
She also warns about blogs that 
haven’t been updated since 2008 
and poor font choices. “If your 
website contains even one word in 
Comic Sans font, you look like an 
amateur.”   

Businesses leverage 
Facebook networks to 
attract customers
Entrepreneur.com/Finding Customers blog 

To gain more users that build 
the community necessary for a 

successful social 
site, businesses such 
as Hotlist are using 

the power of Facebook and its 
Facebook Connect service, which 
allows them to authenticate users 
via the social-networking site. 

“It’s like we’re Facebook’s next-
door neighbor, but we have a 
gate where people can walk in 
between,” said Hotlist co-founder 
Chris Mirabile. 

Make sure promotions are 
no booby prize
GrowSmartBusiness.com 

Promotions can be a great 
incentive for workers, but surveys 
show that nearly 60% of managers 
received no training for their 
new role—and they struggle with 
issues such as motivation and 
performance reviews as a result. 

To help promotions go more 
smoothly, Rieva Lesonsky 
recommends free webinars and 
other training offered by vendors 
or trade associations.

Why a good salesperson 
makes a good entrepreneur
BothSidesOfTheTable.com 

Joanne Wilson says her background 
in sales built the foundation 
for a successful career as an 
entrepreneur, and it’s a route she 
recommends to others, because 
it takes you outside your comfort 
zone and helps you understand 
the needs of customers. But be 
sure to listen more than you talk, 
she advises -- and don’t talk trash 
about others, period.

Business travelers are 
predicted to spend 7% 
more this year
ABC News/The Associated Press

The Global Business Travel 
Association forecast a 7% 
increase in business-travel 
spending this year compared 
with 2010, to $245.8 billion. 
The group cited an improving 
economy and rising corporate 
confidence. 

“These are very heartening 
signs,” said Executive 
Director Michael McCormick. 
“Business-travel spending 
is coming back at robust 
levels, indicating the shape 
of things to come -- namely 
more travelers on the road, 
an improving economy and 
a positive environment for 
continued job growth.”  

The right menu is a recipe 
for success for clubs and 
resorts
ClubAndResortBusiness.com

A menu represents the food 
and beverage style of a club or 
resort, and it is an important 
marketing tool, according to this 
article. Ben Ortiz, executive chef 
at Hardscrabble Country Club in 
Fort Smith, Ark., says his menu is 
ever-changing to keep up with the 
tastes of new members and guests. 

Need a review of your 
business or marketing 
plan? Call me for an 
appointment:

office 937-292-7455 
mobile 937-597-3156

or email: fdburkhardt@
genevaanalytics.com

April 25, 2011 Welcome to the 
Monday Marketplace. . . 

The “Marketplace” is a publication 
of Geneva Analytics, Ltd. Geneva 
Analytics was founded in 2009 to 
provide economic, organizational 
and business development planning 
and strategies to the public and 
private sector. 

In that capacity, Geneva Analytics 
reviews a wide range of data sources 
to stay in front of the latest trends. 
We will be reporting out highlights 
from these sources on a weekly basis 
along with how these trends could 
impact local communities. 

If you find the information contained 
valuable, feel free to forward it to an 
associate or friend.

Fred D. Burkhardt

FolloW uS!
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