
Get passionate to create a 
culture of innovation
Inc.com

A company that wants a strong 
innovation culture needs 
passionate workers, writes Josh 
Linkner. Only when your employees 
care deeply -- about the company, 
about its products, about their 
broader purpose -- will they 
generate game-changing ideas, 
Linkner argues. “With a team full 
of passion, you can accomplish just 
about anything. Without it, your 
employees become mere clock-
punching automatons,” he writes. 

Negative feedback is a 
golden opportunity
Convince & Convert

Companies that get negative 
feedback should thank their lucky 
stars, Chris Book writes. An angry 
tweet or Facebook post is a golden 
opportunity to engage and win over 
consumers who have demonstrated 
that they’re passionate about your 
company. “Anyone that has that 
much negative emotion can easily 
have an equal amount of positive 
emotion with just a little bit of 
TLC,” Book writes. 

Explosive growth is 
predicted in vacation 
rental market
Travel Weekly

The consolidation of companies 
involved in marketing and 
management of vacation 
rental properties is expected 

to dramatically 
boost growth in 
this specialized 

market, industry leaders say. The 
vacation rental market is “growing, 
especially when you are dealing 
with multigeneration families 
and couples traveling together,” 
said Susan Reder, president of 
Frosch Classic Cruise and Travel in 
California. 

Hoteliers see healthy 
competition between 
boutiques, major brands
HotelNewsNow.com

James Lohan, founder of booking 
website Mr & Mrs Smith, is 
optimistic about the move of 
larger chains toward the boutique 
market. “It’s great that we get a 
more stylish environment. This is 
a good movement in chains and 
I hope that they can replicate 
the true boutique experience,” 
Lohan said. On a different note, 
Tim Walton, vice president of 
international development for 
Marriott International in Europe, 
says operators of bigger hotel 
chains have the financial buoyancy 
to weather the highs and lows of 
the boutique hotel market. 

Lack of collateral hurts 
small-business borrowers, 
study finds
Entrepreneur.com/Daily Dose blog

A shortage of collateral is hindering 
many companies in their efforts to 
land a bank loan. Banks consider 
more than 60% of small businesses 
nonlendable or marginal borrowers 
because of their lack of collateral, 

according to a study from 
finance site MultiFunding. 
“These businesses will 
have to turn to factoring, 
merchant cash advance loans, 
unsecured loans and private 
money loans,” the report said. 

Why Mickey Mouse is 
still squeaky clean
Harvard Business Review online/
HBR Ideacast blog

Disney works hard to balance 
innovation and tradition, says 
CEO Robert Iger. That means 
making that the Disney brand 
doesn’t sacrifice its squeaky-
clean image, but also doesn’t 
venerate its past to the point 
of becoming resistant to 
change. 

Wal-Mart has a new 
vision for social commerce
All Things D

Wal-Mart is working on social 
commerce in a big way, aiming 
to do for social what Amazon did 
for e-commerce in general. In 
particular, the retailer hopes to use 
social tools and data to execute 
an individual “end cap” strategy, 
suggesting for consumers online 
what they might like to buy before 
they ask for it, much as the end 
caps on retail store aisles draw the 
attention of shoppers. 

Need a review of your 
business or marketing 
plan? Call me for an 
appointment:

office 937-429-9476 
mobile 937-597-3156

or email: fdburkhardt@
genevaanalytics.com

July 18, 2011 Our office has  
moved to Dayton, Ohio! ! ! 

As of June 1, 2011, Geneva 
Analytics has taken up residence in 
Beavercreek, just outside of Dayton, 
Ohio. We thank all of our followers 
for their patience during this 
transition.

The “Marketplace” is a publication 
of Geneva Analytics, Ltd. Geneva 
Analytics was founded in 2009 to 
provide economic, organizational 
and business development planning 
and strategies to the public and 
private sector. 

If you find the information contained 
valuable, feel free to forward it to an 
associate or friend.

Fred D. Burkhardt

foLLoW us!
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